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TOPPERS HACK 

LmfiM. TROUBLE fym! 


He’s a Super-Snooper trying to find the 
Little Girl who wasn’t there! * What 
a riot of fun...when Topper and his 
glamorous new Ghost make a mirth- 
quake out of a mystery, and a madhouse 
out of a murder! 
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With a brand new story situation involving a 
cockeyed comedy murder mystery, a brand new 
series of crack-brained crises and laugh lines! 
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Chesterfield TIES IN! 

The tremendous impetus of a national advertising campaign reaching millions of people — 
through more than 800 newspapers — is added to your showmanship drive on “Topper 
Returns” as Chesterfield ties in! This great national advertiser chooses lovely Carole Landis 
as a feature of the show-selling seasonal ad shown here, with prominent credit for your show 
and its producer. The millions of movie fans included in the colossal circulation of Chester¬ 
field’s campaign—timed for fullest box-office results—are hereby further sold on your swell 
comedy hit. Watch for this smash publicity break in your situation! 



Copyright 1941, 

Liggett & Myers Tobacco Co. 


FOR THERE’S NO BETTER GIFT THAN THE 
CLEAN WHITE PACKS WITH THEIR 

Easter shoppers and all smokers, who 
are after smoking pleasure at its very best, 
can’t beat Chesterfield...because the finest 
tobaccos from our own Southland blended 
with costly aromatic tobaccos from far-off 
Turkey and Greece give Chesterfield a def¬ 
initely Milder, Cooler, decidedly Better Taste. 

THAT’S WHY IT’S CALLED 

THE SMOKER’S CIGARETTE 
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HERE’S YOUR COMPLETE 


Topper Returns ” CAMPAIGN 


PAGE 


NATIONAL TIEUPS . 

Adam Hats, Roman Meal Bread, 
Millinery Fashions, Royal 
Crown Cola, Lux Toilet Soap, 
Camille Mascara, Royal Gelatin 


LOCAL EXPLOITATION 


FULL-PAGE CO-OP AD 


FULL-PAGE SUNDAY FEATURE STORY 


LOBBY ACCESSORIES 


Inside Back Cover 


POSTERS 



























ROYAL CROWN COLA LUX TOILET SOAP 
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—lovely star of “TOPPER RETURNS" 


For your top “Topper” tieup on 
“Topper Returns” — Royal Crown 
Cola ties in with a tremendous na¬ 
tional campaign for Carole Landis 
and your show! 

Here are some of the main points 
of this sweeping coast-to-coast tieup: 

Royal Crown Cola is running daily 
newspaper ads in over 700 topnotcli 
newspapers throughout the country, 
with day-and-date insertion for full¬ 
est benefit to your playdate! 

Royal Crown Cola is splashing the 
tieup on billboards throughout the 
country with 24-slieet posters featur¬ 
ing your star and the show! 

Royal Cro.wn Cola is nationally ad¬ 
vertising the tieup through forthcom¬ 
ing issues of Good Housekeeping , 
Family Circle , and 1 VOman’s Day! 

Royal Crown Cola is plugging the 
tieup and your show—in the period 
when such advertising will have the 
fullest effect upon your playdate— 
over 278 radio stations in a coast-to- 
coast network, three times a week! 

Royal Crown Cola is preparing and 
inserting plugs for your show in a 
series of cartoon strips which will be 
featured in the nation’s leading syn¬ 
dicated comic sections! 

Here’s a tieup promotion with a 
colossal nation-wide audience — an 
audience comprised of movie-goers 
everywhere! On the basis of the na¬ 
tional aspects of the campaign as out¬ 
lined above, you can proceed to 
enlarge the tieup through local pro¬ 
motions with the thousands of Royal 
Crown Cola dealers everywhere in the 
country. Watch for the important 
showmanship assets indicated above, 
and time your local promotion to 
cash in fully at your box office! 


x- 


ROYAL GELATIN 

Lovely Billie Burke becomes a feature of Royal Gelatiu’s 
national advertising campaign—in full color, full page inser¬ 
tions—for a tieup promotion that’s set to reach millions! 

Royal Gelatin’s campaign, with prominent illustration of 
your star and prominent credit for your show, will be featured 
in forthcoming issues of Good Housekeeping , Life , and Me- 
Call’s. The insertions are planned for greatest possible show¬ 
manship results on your playdate. Follow" through on this im¬ 
portant tieup by tying in wherever possible with the myriad 
of grocery and chain store outlets which carry Royal Gelatin 
products—through still displays, special window strips, flashes, 
counter displays, etc. Go to town on this sock tieup. 


One of the great national motion picture tieups becomes part 
of your exploitation campaign on “Topper Returns” in a sen¬ 
sational audience-reaching way as Lux Toilet Soap features 
Joan Blondell, Carole Landis and Billie Burke in an ad cam- 
paign that’s set to hit in thirty-three key city spots—day and 
date with top showings of your show! The nation’s leading 
media become direct show-selling agencies, with vigorous and 
attention-getting personality promotions, and with picture 
credits that can’t and won’t be missed by your audiences. Lux 
Toilet Soap is, of course, sold everywhere in the country, and 
the ad insertions become a logical point of departure for addi¬ 
tional display and point-of-sale promotions. Join in com¬ 
pletely with this terrific showmanship basis—for a solid box- 
office drive in your situation! 

★ ★ ★ 

CAMILLE MASCARA 


Camille Mascara, a product sold nationally through hun¬ 
dreds of lower-priced department stores, chain stores and 
syndicates, ties in with your showing of “Topper Returns” 
through this special art featuring Carole Landis. The tieup 
involves display material in all outlets, together with news¬ 
paper ads, and distribution of thousands of circulars on the 
product—all with appropriate picture credit. Plan now for 
fullest possible coverage on this tieup by planting thorough 
display promotions in all outlets in your situation which carry ^ 
the product, adding additional stills and playdate material for 
fullest boxoffice effect. Still No. AW-3, reproduced herewith, 
is available by writing to Exploitation Dept., United Artists 
Corporation, 729 Seventh Avenue, New- York City. For com¬ 
plete dealer details, write immediately to: 

Mr. Arthur Laing ^ 

CAMILLE MASCARA 
Morristown, N. J. 
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You’ve got a smash fashion tieup for your showing of 
“Topper Returns” in Billie Burke’s three-way hat promo¬ 
tion through Millinery Fashion Creators—a high-fashion 
manufacturer with outlets throughout the country! The 
manufacturer has developed three outstanding hat styles, 
known as the Billie Burke “Topper” hat (Still No. X-9), the 
Billie Burke “Commander” (Still No. X-6), and the Billie 
Burke Tulip ’ hat (Still No. X-7). The items will he merchan¬ 
dised in leading department stores, in hat boxes carrying 
credits for your show, and with full material for local fashion 

★ ★ ★ 

ADAM HATS FEATURES 
ROLAND YOUNG 

Roland Young, famous comedian and big name addition to the great 
cast of Topper Returns,” ties in with the nation’s leading manufacturer- 
distributor of men’s hats in a tieup that will reach every important town 
and section of the United States. Adam Hat Stores, which have thousands 
of outlets everywhere, tie in with “Topper Returns” through a “Hat of the 
Month” promotion featuring Roland Young. In an early spring month, 
Adam Hats wiU promote a particular spring model through their more 
than two thousand shops with the headline, “Adam’s Hats are the Tops for 
Any Topper.” The manufacturer will distribute photographs and window 
4F displays of Roland Young in connection with the promotion, and in addi¬ 
tion will follow through with a radio spot announcement campaign featur¬ 
ing local plugs on your showing; Adam Hats’ national radio campaign will 
also carry credits for the picture over coast-to-coast hookups! 

Here’s a topnotch manufacturer who is set to give you 100% coopera¬ 
tion in a powerful promotion! Tie in with him fully, adding stills and 
proper playdate material wherever possible! For any special dealer infor¬ 
mation, contact: 


publicity and window displays in your situation. 

Join in fully on this important cooperative promotion, 
ordering the stills listed above from Exploitation depart¬ 
ment, United Artists Corporation, 729 Seventh Avenue, 

New York City. For any additional information—and par¬ 
ticularly the names of your local dealers on this tieup— 
write immediately to: 

MILLINERY FASHION CREATORS 
65 West 39th Street 
New York City 

★ ★ ★ 

ROMAN MEAL BREAD TIES 
WITH YOUR SHOW 


Carole Landis becomes a show-selling star of another 
important national tieup as Roman Meal Bread ties in by 
featuring her on bread wrappers which are distributed to 
millions through grocers and bakeries throughout the 
country—with full credit to “Topper Returns”! 

Here’s a promotion which hits directly at the consumer 
and the home, in a way that’s sure-fire for powerful box- 
office results! This type of tie-in promotion is subject to 
wide and varied extra showmanship efforts, and you can 
further enlarge the tieup by bringing stills and playdate 
material into stores carrying the product. Cash in fully on 
this solid exploitation tie-in by joining with the hundreds 
of outlets everywhere which carry Roman Meal Bread! For 
any information on outlets in your situation, write to: 


Leon S. Goldberg 
ADAM HAT STORES, INC. 
651 Broadway 
New York City 


Mr. William Arnold 
c/o BARTON A. STEBBINS 
247 Park Avenue 
New York City, N. Y. 
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WHEN SHE KNEE’D A 


RIDE-SHE GOT ONE! 


as illustrated by Joan Blondell and Carole Landis 

in Hal Roach’s "TOPPER RETURNS" 



1 The wreck of a cab carrying Joan Blondell 
and Carole Landis is bound to be slightly dis¬ 
astrous, but when it happens miles from no¬ 
where, it’s a catastrophe . .. 



2 And it becomes even more serious, as 
Carole explains to cabby Dennis O’Keefe, 
when you’ve got to get to your destination 
soon...or lose a lot of money.Whereupon... 



3 You once again employ the delightful 
tradition of lifting the skirt slightly above 
the kneecap...in this case with double ex¬ 
posure ... and let nature take its course. 



4 Which, as Roland Young and Eddie (Rochester) 
Anderson attest, it does. 


• ^ 

kneeing a ride 99 —plant this pay strip 1 


Joan Blondell and Carole Landis have a brand new angle for lady hitch-hikers in this rib-tickling photo strip composed of stills from “Topper 
Returns”, which comes through as a logical space-getting feature for any live-wire newspaper. This strip is matted six columns wide (shown here 
in slightly reduced size), comprising the art only—type to be set locally. The text furnished here, which gets across a swell plug for the picture, 
should be used verbatim. 

This one is a cinch for a show-selling break in the local press. Don’t fail to get it set! Order Mat No. 41B—30c; Cut—50c. 



SET “ECTOPLASMIC” 

PHOTO CONTEST 

Cash in on the tremendous interest in photography by arranging with a 
local newspaper for a novel photo contest which ties in directly with the theme 
and important showmanship angle of “Topper Returns”. 

Angle would be to offer prizes for the most novel photographs which are 
taken to suggest a ghostly touch or subject, with no holds barred as to tech¬ 
nique involved. For example, the photography editor of the local newspaper 
could suggest that the shots he taken with double exposures, flashes, gauze, 
etc.—underlining the fact that prizes will he offered for the net result. This 
type of contest is sure to evoke an immediate response from hundreds of readers 
who happen to be amateur photo fans, and in addition, the results of the con¬ 
test can be used as highly valuable publicity material in the newspaper and for 
display purposes in your lobby. Also, there is a natural spot for stills Nos. P18, 
P12, P6^showing Joan Blondell in various stages of disappearing and as a 
ghostly beauty—for use in pre-publicity on the contest. The stunt can be 
arranged for any number of days, as well as in advance of your opening night, 
so that the prize winners and best pictures can he used to fullest exploitation 
advantage. 



PRIZE FOR FUNNIEST “GHOST LAUGH” 

Give the “ectoplasm” angle a solid showmanship boost by arranging a 
“ghostly laugh contest” for some evening or evenings during the run of your 
showing of “Topper Returns”. Done either over the radio or on the stage of 
your theatre, the contest would involve prizes and guest tickets for the fans who 
can give out with the most authentic, chilling, fun-making ghostly laugh. If 
done on your theatre stage, be sure to dim the house lights when each entrant 
is about to do his stint. There’s a load of laughs and solid showmanship in a 
stunt of this sort. 
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“TOPPER ALIBI” CONTEST 

The hilarious “Topper” situations—familiar to fans everywhere—provide 
the basis for a laugh-getting, business-getting contest plant based on the idea 
suggested in “What’s Your ‘Topper’ Alibi?” Using that as a possible label 
for the contest, arrange with either newspaper or radio contacts for the con¬ 
test, always keeping in mind its possible use through your lobby. Entrants 
should be asked to submit their best alibis for a tight situation, as suggested 
by these: “That lipstick was put on my face hv an ‘ectoplasm’ ”, “That pack 
of cards was left in my pocket by a spook”, etc., etc. 

There’s plenty of fun and show-selling in a stunt of this sort and it war¬ 
rants your immediate attention! 


y 



“ECTOPLASM” IS NEWS! 


Always good for newspaper comment is the pseudo-scientific background 
to “ectoplasm”—as it has become familiar to millions through the series 
of “Topper” pictures. Cash in on this great background of reader interest 
by planting a story with the science or feature editors of your local news¬ 
paper. The “ectoplasm” idea can be integrated into either of these depart¬ 
ments, either seriously (with reference to spiritualism) or with the dozens - 
of humorous angles which crop up in daily feature stories. Your best bet on ^ 
this is to approach the editors of the newspaper with an advance plug for 
the general idea, which is both interesting and provocative. Set this now, for 
unusual publicity results! 








m 


prises for funniest “ghost stories ” 

Basing it on the gay angle of “The Little Girl Who Wasn’t There,” 
offer guest tickets or small cash prizes for the best ghost story submitted 
by readers to your newspaper in a daily contest extending over a period 
of time. 

This contest should be handled and publicized in the breezy manner 
with the emphasis on fun rather than on seriousness in ghost stories. You 
might run it under the general heading of “Topper Returns—to the little 
girl who wasn’t there.” 

Features of this kind, involving contributions from readers, are 
always popular and circulation building stunts for newspapers. Your local 
editor should go for it, and, of course, it carries plenty of show-selling for 
your picture. 


SELL LAUGH-THRILLS 
IN YOUR LOBBY 

There’s smart showmanship in a lobby promotion which ties together the 
“thrill” and comedy angles in “Topper Returns”—a combination theme that’s 
the basis for your campaign! Using stills Nos. P52, P42 and to get over the horror 
touch, add a catch-line (plus proper art work for the lettering) along these lines: 
“TOPPER’S BACK—IN A CHILLER DILLER! With his ectoplasmic playmate 
... he makes a mirthquake out of a mystery . . . and a madhouse out of a murder 
. . . trying to find out who done it to who!” 

Set this promotion up as a smooth thrill-comedy stunt — and watch it 
register smartly in your lobby and for your audiences. 



FANS—WRITE A CAPTION 
FOR TOPPER 

Get the fans competing for the funniest caption to 
this ectoplasm cartoon by artist Rodney DeSarro. This is 
a familiar type of contest which is guaranteed to stir 
wide interest from the amateur humorists, and the amus¬ 
ing cartoon gets across neatly the laugh-generating power 
of this goofy and glamorous Hal Roach comedy. 

A few pairs of ducats to the winners will be sufficient 
to carry the stunt. Order the cartoon on Mat No. 43B, 
30c; Cut—50c. 






SPOT ANNOUNCEMENT COPY 

Give your campaign on “Topper Returns” plenty of play through the extensive radio 
audience—with the series of catchy, smoothly-designed spot announcements below! Copy 
included herewith catches all top campaign angles—and your radio campaign on the show 
warrants immediate attention. Where possible, tie in with merchants in your situation who 
have sponsored shows of local origin. 

The spot announcements follow: 



PRIZE FOR THE BEST “HAUNT” 


(75-WORD ANNOUNCEMENT) - 

“Topper’s back, and he’s got a new glamour ghost! You’ll see him make a mirth- 
quake out of a mystery and a madhouse out of a murder, when you see Topper return to 
v find the little girl who wasn’t there! You won’t want to miss Joan Blondell, Roland Young, 
Billie Burke, Eddie ‘Rochester’ Anderson, Patsy Kelly and Carole Landis in ‘Topper Re¬ 
turns’ starting .... at the .... Theatre. It’s a chiller-diller with a million laughs!” 

(100-WORD ANNOUNCEMENT) 

“Movie Fans—here’s number one on the list of what you’ve been waiting for! It’s 
Topper—back again with a new glamour ghost, back again in a joyous mess of girl- 
trouble, back again—with a shapely, curvaceous ectoplastic playmate! And, to top it all, 
with a great fun-loving, fun-making cast, including Joan Blondell, Roland Young, Billie 
Burke, Eddie ‘Rochester’ Anderson, Patsy Kelly, Carole Landis and Dennis O’Keefe. You’re 
— going to have fun when you see ‘Topper Returns,’ produced by Hal Roach, directed by Roy 
* del Ruth, and based on the hilarious Thorne Smith characters! See it at the .... Theatre, 
beginning .... !” 

(50-WORD ANNOUNCEMENT) 

It’s movie entertainment with a capital ‘T’! It’s ‘Topper Returns’! It’s the little man 
you saw before back again in ectoplasmic ecstacy! See your local newspaper for details on 
the star-studded, fun-making cast, and don’t miss ‘TOPPER RETURNS,’ beginning .... 
at the .... Theatre!” 

(50-WORD ANNOUNCEMENT) 

“ ‘Who done it to who?’ That’s the question that’s got Topper in a stew. And all in all, 
z it’s ‘Topper Returns’—back again as a super-snooper with an ectoplasmic playmate! See 
Joan Blondell, Roland Young, Billie Burke and Eddie ‘Rochester’ Anderson, plus a great 
supporting cast, in Hal Roach’s ‘Topper Returns’—beginning .... at the .... Theatre! 
Don’t miss him!” 


try this nwnuteur night stunt 
for your theutre stuye 

If Amateur Night is a feature at your theatre, here’s 
a stunt that will provide lots of merriment and will get 
in a boost for “Topper Returns” that customers are 
bound to remember. 

Announce in advance to the amateur contestants that 
the week’s prize will be awarded to the amateur per¬ 
former who stages funniest ghostly haunt — that is, 
who with ghostly pantomime and sound puts on the 
most amusing imitation of a ghost working at his trade. 

You are sure to dig up enough talented youngsters 
who can really go to town and make this a uniquely 
funny event in your theatre. And, of course, you won’t 
neglect to tie it in with the fact that “Topper Returns” is 
to be shown at your theatre — the greatest of all the 
‘‘Topper”' comedies. 
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SET THIS “TOPPER” IN TIEIJP ADS - 
READY FOR YOU IN MAT FORM! 


The familiar character of Topper, plus his return in your smoothly-paced laugh-jammed Hal Roach hit, gives you 
a natural basis for a town-wide cooperative ad campaign as suggested by this full-page truck. The headline of the ad 
reproduced here is a sock merchandising opportunity for leading stores and services in your community, and showman¬ 
ship demands that you arrange for such a co-op ad with the advertising manager of a leading local newspaper! Join 
with him now in setting all details. Here’s a “Topper” promotion for a show which means what it says — in big busi¬ 
ness! Go to town on this co-op ad and Topper’s return will mean top-notch box office returns! Stills used in this layout 
are, reading from top left across: No. H109, No. P18, No. H87, No. P85, No. AW1, No. AW2, No. P13, No. H73, 

and No. H52. 
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“ECTOPLASMIC’’ PROMOTION STUNT 
FOR MEN’S FASHION WINDOWS 


There’s a neat showmanship angle in “Topper Returns” for a 
highly important campaign directed toward the windows of leading 
local department stores. The title of your show fits smoothly into a 
merchandising campaign which suggests the idea of dressing up for 
important evening occasions. One way to play this would be to 
arrange for the spotting of a single prop—a top hat—in the corners 
of a series of windows based on the “dress-up” idea; plant the tie-in 
with your show very smoothly with copy along this line — placed 
adjacent to the top hat: “TOPPER RETURNS” — and now is the 
time to dress up for those festive spring occasions! See ‘TOPPER 
RETURNS’ at the .... Theatre.” 

Equally potent and show-selling would be the novel idea of ar¬ 
ranging with the store display manager for clothing promotions 
which involve goods displayed on an invisible dummy. An ingeni¬ 
ous display man could easily contrive to display a complete set of 
clothes, top hat, suit, shoes, gloves, etc.—on a dummy which does 
not show a full human figure. This could, of course, be repeated for 
women’s clothes. All in all, the promotion would directly suggest 
the highly important ‘ectoplasmic” angle in your campaign, permit¬ 
ting plenty of room for introduction of a gay comedy note. 

Here’s a promotion which promises top “Topper” profits and 
ties in your leading showmanship approach. Give it everything 
you’ve got, and let its powerful publicity and interest values do a 
bang-up job for your show! 

* 


outdoor gug 

There is a swell outdoor bally in the title of the show, as devel¬ 
oped by the idea that Topper is returning to town. If possible, ar¬ 
range for an outdoor bally which involves one good-looking open 
car, and possibly one or two motorcycles (try to arrange with the 
Police Department for a permit to use sirens). Have a small, well- 
dressed man sit in the back seat of the automobile, waving a shiny 
silk top hat as his motorcade roars through town. And on the side 
of the motor car, of course, string a banner carrying this type of 
copy: “Topper is back—with a bevy of ectoplasmic gals! See ‘TOP¬ 
PER RETURNS’ at the .... Theatre!” Be sure to spot the banner 
with either the McLeod drawings or a blow-up of one of the sexy 
Blondell stills. 


V There’s another swell outdoor bally in a walking ballyhooer who 
wears a top hat and proper clothes and carries a picket sign featur¬ 
ing a blow-up of still No. P-18 of Joan Blondell. The sign would also 
carry copy along this line: “Ectoplasm is at work again and I’ve got 
girl trouble again! See ‘TOPPER RETURNS’ at ... . Theatre!” 




L 

IV 


LAUGH RECORD FOR 
YOUR LOBBY P.A. 

Sell the loud, long, hearty laughs of “TOPPER RETURNS” 
by broadcasting them over your P. A. system from the lobby. 
Two good laugh records which are readily available are as fol¬ 
lows: No. 5002—group of men and women laughing continu¬ 
ously; and No. 4024—two men laughing boisterously. Both 
have repeat lines in center for continuous playing. Order them 
direct, at $2.00 each, from T. J. Valentino, 729 Seventh Ave¬ 
nue, New York. 



USE SPECIAL TEASER POSTERS 

Bring in a sure-fire showmanship angle with a series of teaser 
posting promotions which capitalize on the top-selling angles of 
“Topper Returns.” Basic angle to this type of promotion lies in full¬ 
est use of the title, plus leg art, etc.—which is plentiful! Using still 
No. P-15, spot the following copy on teaser posters: “TOPPER’S 
BACK—with a new glamour ghost! See ‘TOPPER RETURNS’ at 
the .... Theatre!” 

As illustrated above this teaser material is a “natural” for post¬ 
ing all over your town, and well in advance of your showing. In re¬ 
duced form the same art can be used for giveaway and herald pur¬ 
poses, also in advance. In addition, this highly effective showman¬ 
ship idea should be introduced into your lobby campaign in the 
form of a 40 x 60 blow-up. 



"hillie burke silly suyinys 99 

Billie Burke is famous to millions of movie fans for “silly say¬ 
ings,” and you’ve got a swell showmanship bet in a contest based on 
exactly that point. Set the stunt as either a lobby or newspaper pro¬ 
motion, asking the fans to submit “Billie Burke Silly Sayings” for 
both cash prizes and a series of guest ticket awards. You’ll of course 
plan to introduce a substantial amount of Billie Burke art, with 
emphasis on scene stills to get across the situation and feature cast. 
Here are some of her goofier cracks in the picture, which should 
be given as samples: (1) “Isn’t it curious how it’s usually cold in 
winter and warm in summer!” (2) “Cosmo, if you ever do a thing 
like that again I’ll go back to Mama!” (3) “She’s sitting on his lap 
in the sitting room! You mean you have a room just for that?” 



‘DISAPPEARING’ BLONDELL IN SHADOW-BOX 


You get across the ghost angle in this Hal Roach Laugh Show by 
setting up a shadow-box in your lobby, using a cutout of Roland 
Young and Carole Landis with Joan Blondell in the background. 
Scrim off the Blondell cutout and set an on-and-off flasher bulb 
behind it which will make her appear and disappear as the light 
goes on and out. Use this catcli-line on your shadow-box. “Now 
she’s here, now she’s gone. For the ectoplasmic miracle of the year 
see ‘TOPPER RETURNS.’ ” 
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Films Convert the Gloomy Wraiths Into Bearers of 
Joy and Gaiety... It’s an Old Movie Tradition 


From the early ecclesiastic 
ghost-dramas down to the pres¬ 
ent, fantasy has been a powerful 
lodestone to attract the public 
interest. The same has been true 
for films — from the first falter¬ 
ing “flickers” to the latest 
streamlined comedy, variations 
on the occult have been uniquely 
popular and successful. 

There are many reasons for the 
uninterrupted flourishing of fan¬ 
tasy films, particularly at this 
time, when escape from the prob¬ 
lems of the day is the chief de- 


popular as the old Fairbanks 
vehicle. 

Nor will anyone forget “Peter 
Pan” in its screen version, with 
Betty Bronson as the unaging 
Peter. Or “Alice in Wonderland,” 
with the lovable grotesques of 
Lewis Carroll come to life on cel¬ 
luloid. And, of course, the cartoon 
fantasies—“Snow White and the 
Seven Dwarfs,” “Gulliver” and 
“Pinnochio.” 

Interestingly enough, fantasy 
has been used as often for comic 
effect as it has for purposes of 


to his body, steps out and cleans antics of a Scottish ghost with a 
up the kitchen floor with the hus- sense of humor, demonstrated 
band. that audiences in the United 

In this country, Pathe issued States could laugh as well as 
a little film called “The Latest shudder at the activities of spec- 
Style Airship,” in which a mes- tres and hants, and persuaded 
senger: boy, riding along on his Hal Roach to produce “Topper,” 
bicycle, suddenly takes off and the first of his films about the 
continues his voyage in the air. goofy little guy with the evanes- 
In 1910, the Edison Company cent friends, 
produced “Love and Marriage in The gales of laughter that 
Poster Land,” a piece of whimsy greeted “Topper” and its sequel, 
in which figures on a billboard “Topper Takes a Trip,” convinced 
come alive. Roach that ghosts were here to 

Rene Clair, the famous French stay. Now Topper, the meek little 


Granleigh,” a sentimental spook 
story full of nostalgia and 
sweetness. The most famous of 
this type, perhaps, is “Smilin’ 
Through," a great romantic fa¬ 
vorite. “Berkeley Square,” “Peter 
Ibbetson” and “The Return of 
Peter Grimm” were in the same 
sentimental or romantic tradi¬ 
tion. The heroes of the last three 
of these, by the way, were all 
named Peter. 

The Gail Richards of “Topper 
Returns” is, of course, quite un¬ 
like these sentimental shades. 


[low they do it is their own secret, but the films think 
nothing of making ghosts appear and disappear right be¬ 
fore your eyes. Here’s Roland Young being frightened 
by the ghost of Joan Blondell in "Topper Returns”. 


One of the most productive 
fields in fantasy, and one of the 
most challenging, is that of 
prophecy. The Edison Company 
began it all in 1910 with “The 
Trip to Mars,” a whimsical little 
comedy about a professgs^whose 
laboratory explodes sends 

him hurtling to the heavens. This 
little trifle was, however, in the 
fg rcical rather than the experi¬ 
mental tradition, and it was not 
until 1926, when Fritz Lang 
made “Metropolis,” .that the fu¬ 
ture-film came into^ -own. 
“Metropolis” was sombrC, brood¬ 
ing, abstract — a study of the 
wheels within the wheels within 
the wheels. Any many figures in 
black tights. 

Four years later, to put an of¬ 
ficial seal on films of the future, 
Fox came along with “Just Imag¬ 
ine,” a boisterous musical fore¬ 
cast of New York in the twenty- 
first century. People were known 
by numbers, and the hero sang a 
song called “Never Swat a Fly.” 

It was Alexander Korda who 
made the most spectacular di¬ 
gression into the future when he 
produced “Things to Come.” 
Along with rocket ships, under¬ 
ground cities and the elimination 
of the common cold, the picture 
boasted demagogues and wars 
and pestilence, and remains the 
most convincing forecast of the 
future that has yet reached the 


Now you see her—in another moment you don’t! Joan Blondell's 
sudden "materializations” in Topper’s room, aid the 
camera’s black magic, keep him in jitters. 

sidepatum of the entertainment-brightening patrons of the cinema 
hungry populace. Ghost-stories, out of their seats. As a matter 
too, have a classic attraction, and of record, the first uses of fan- 
they have never — whether in tasy were precisely for comic ef- 
films, in books or on the stage— feet. The earliest practitioner of 
lost any ground in the popular trick photography was George 
esteem. But, to come down to Melies, the great French pioneer 
bedrock, the chief reason remains of the new medium, who turned 
that the movies are eminently out a great number of amusing 
suited, as no other medium, for films in the decade between 1902 
the presentation of fantastic sub- and 1912. Melies’ comedies were 
jects. With the magic aid of the always of the most violent slap- 
camera, a miracle becomes a stick variety, but that did not 
commonplace: monsters can be prevent them from being genuine 
made to grow to terrifying pro- excursions into the fantastic. A 
portions, phantoms can be made 
to appear and disappear with the 
greatest of ease, the impossible 
becomes a matter merely of find- 
ing the right combination 
the motion picture camera. 

the—roughly—thirty years 
of commercial movies, it is amaz- 
ing to note the number of pic- 
tures having to do with ghostly 
tomfoolery which are retained 

fondly in the memory. Certainly, typical Melies’ scenario, for ex- 
everybody who was bom about ample, concerned a male cook 
the time of the last World War who was making love to the 
remembers “The Thief of Bag- kitchen maid when her husband 
dad,” with Doug Fairbanks don- appeared. The cook takes refuge 
ning an invisible cloak and float- in the closet, but the husband, 


director, discovered the comic 
possibilities of the stopped cam¬ 
era in “The Crazy Ray,” a film 


banker who runs around with a 
gay young couple who have a 
habit of disappearing at choice 
moments by action of their sup¬ 
ply of ectoplasm, turns up again. 
Topper returns in a film called, 
quite aptly, “Topper Returns,” 
which is to be released through 
United Artists. 

“Topper Returns” promises to 
surnass even its two illustrious 
predecessors. For, in addition to 
its ectoplasmic antics, it is also 
a full-fledged murder story in its 
own right. Roland Young is 
again cast as Topper, and Joan 
Blondell is Gail Richards, who is 
stabbed to death but shows an 
easy ability to materialize and 
dematerialize despite her demise. 
Billie Burke is back in-the role 
she created—the flighty, feather¬ 
brained Mrs. Topper. The cast 
further includes such topnotch 
performers as Carole Landis, 
Dennis O’Keefe, H. B. Warner, 
George Zucco and Eddie (Roches¬ 
ter) Anderson. 

The story involves Topper in 
the adventurous doings of Ann 
Carrington and Gail Richards, 
and Ann’s father, all of whom 
are in danger of their lives from 
some unknown menace. The at¬ 
mosphere is surcharged with 
mystery and suspense, and in¬ 
cludes such likely elements as a 
mysterious doctor, a silent house¬ 
keeper, hidden passages, and a 
wild automobile chase in which a 
murderer is killed. Oh yes, a con¬ 
fession is gotten from the mur¬ 
derer’s ghost by the ghost of his 
victim, Joan Blondell! 

Ghost stories are anything but 
new to the screen. Not only the 
comic kind, or the frightening 
kind, but the sentimental sort as 
well. As far back as 1913, there 
was a film called “The Ghost of 


She is the sort of ghost calcu¬ 
lated to appeal to those instincts 
of man quite removed from the 
instinct of fear. She’s a ghost, 
but she’s gorgeous! 

The movies, of course, did not 
overlook the most obvious slant 
of all on the fantastic theme — 
horror. One of the most influen¬ 
tial of all movies, as well as the 
earliest, was “The Cabinet of 
Doctor Caligari,” an impression¬ 
istic treatment of a persecution 
complex. The psychological film, 
of which “Caligari” is the earliest 
example, reached its apogee in 
1933 in “Dr. Jekyll and Mr. 
Hyde,” with Freddie March in 
the role of an unhappy victim of 
a split personality that was 
really split. 

It didn’t take the movie moguls 
long to discover another facet to 
the horror angle. If insanity 
could be calculated to chill the 
spines of theatregoers, it was 
certain that the use of outsize 
monsters could be employed to 
considerable advantage at the 
box office. “The Golem,” a Ger¬ 
man picture of this type, intro¬ 
duced the horrid man-monster to 
America. It had its native coun¬ 
terpart, years later, in “Frank- 
a picture which added 


enstein, __ ____ ^ sv 

a new word to our vocabulary. 

The late Lon Chaney was, of 9' 

course, a natural for horror ® . liiinn 

OpSrMs suit remembered^w’ith Hollywood's camera wizardry crealcd a living, moving 
fear and trembling by people who 200 feet High, for the "Thief of Bi 

first saw it at an impressionable 

age. A bit later, “Dracula” and ening assortment of mammoth “Son of Kong” was inevitable 
“The Invisible Man” added chills saurians. Eight years later, “King Junior was huge, white and ami- 
in new forms. Kong,” an enqrmous specimen of able, helpful to everybody a lit- 

The animal kingdom came in thyroid monkey*, came along to tie clumsy, and completely lov- 
for its share of attention when frighten audiences and to almost able. Unlike his pa, who relied 
Conan Doyle’s “The Lost World” squeeze the life out of a scream- almost entirely on brute strength 


A little thing like a hat leaving its perch and moving upward (indoors, too) becomes 
a matter of course when film ghosts beset Topper! 

quickly slams the door, neatly re- which was not without its own 
moving the cook’s head. The hus- qualities of slight craziness, 
band puts the head on the table, Again, in 1936, Clair directed 
but it leers at him, so he throws “The Ghost Goes West” for 
it back into the closet. Where- Alexander Korda. The success of 
upon, the cook, his head restored this picture, which featured the 


evergreen popularity of “The 
Thief of Bagdad” is attested to 
by the fact that it has recently 
been released in a new techni¬ 
color version, starring Sabu — a 
version that was every bit as 


There's showmanship galore in your full-page Sunday feature story on "Topper Returns" — showmanship that joins the sparkling story theme of 
your show with an interesting, authentic news treatment. Plant it now for a week-end section of an important local newspaper! Order the 8-column 
Mat from EXPLOITATION DEPT., UNITED ARTISTS CORP., 729 Seventh Ave., N. Y. C. Price: $ 1.20. 




















A GIRL WHO GETS AROUND! 


Versatile Rafaela Ottiano adds another characterization 
to her collection in "Topper Returns" 


GYPSY. An early role in Rafaela’s 
career was that of a gypsy girl in 
a picture called “The Call of the 
People,” with Ethel Barrymore. 
Miss Ottiano claims the distinc¬ 
tion of having appeared with all 
three Barrymores. 


ROUGHNECK HOYDEN. As the 
other woman” in “She Done 
Him Wrong,” Rafaela lost 
her man to Mae West in this 
picturesque scene from the 
famous comedy of wine, women 
and wrong. 


COMEDIENNE. Turning to a 
light comedy role, the actress 
takes snuff in lofty defiance of 
Fritz Felt in ‘'Victory.” 


PRIMA DONNA. Here she’s SLIGHTLY SINISTER. And now 
distinctly upstage, playing a we find her a female “menace” 
temperamental prima donna, (but with a laugh behind the 
complete with luxurious furs, lap frown), in Hal Roach’s new 
dog and high-toned sneer, in picture based on the hilarious 
Little Bit of Heaven.” Topper saga,“Topper Returns” 


THE GIRL HERSELF. The lady 
relaxes in this off-the-set portrait, 
revealing a fact not always made 
evident by her screen characters; 
namely, that she's an extremely 
lovely young woman when the 
makeup men let her alone! 
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HUMAN-INTEREST NEWS STRIP 

This special newspaper strip on Rafaela Ottiano, supporting player in “Topper Returns,” contains unusual interest for all movie fans. Miss 
Ottiano, whose career in films has been unique and who gives a grand performance in the picture, is shown here in a number of her varied roles. This 
strip is matted in five-column width, in size suitable for either tabloid or full-size newspaper, ready to plant. Order the Mat and get it set in your local 
paper for a page-commanding break that will register at the box-office when you open “Topper Returns”. Mat is No. 40B—30c; Cut—50c. 




SPECIAL “TOPPER” STILLS 


use these amusing mcleotl sketches 

As a special addition to the art resources for your campaign, this press- 
hook makes available, in still form, the two special drawings made by 
Norman McLeod and used in both the ads and the posters on “Topper 
Returns.” This material, available on stills No. AW-1 and AW-2, is adaptable 
for a wide variety of uses in the course of your exploitation campaign. As 
decorative spots for every type of display, as identification symbols for 
advance bally, as a gay suggestion for top campaign angles on “Topper 
Returns”—the McLeod drawings will prove to be invaluable profit-building 
elements in your showmanship drive. Order the stills from Exploitation 
Department, United Artists Corp., 729 Seventh Avenue, New York City, at 
10c each. Be sure to make use of them at every opportunity! 


WHAT DO YOU KNOW about movies? b v &SK 



AROLE LANDIS, 

YOUNG SCREEN STAR, HAS 
APPEARED IN A SUCCESSION 
OF HILARIOUS COMEDIES. 
NAME ONE OF HER LATEST . 

JOAN BLONDELL, ROLAND 
YOUNG AND CAROLE LANDIS 
APPEAR TOGETHER IN 
HAL ROACH'S 
NEWEST COMEDY, 
TOPPER RETURNS". 


JOLAND YOUNG’S MOST 
FAMOUS SCREEN CHARACTER, 
"TOPPER: IS A TIMID 
ENGLISHMAN BEDEVILED BY 
"GHOSTS" WHAT IS "TOPPERS’ 
FIRST NAME ? 


OAN BLONDELL ADDS \ 
ANEW "SPIRIT" OF 
COMEDY TO TOPPERS 
TROUBLES, AS A GIRL WHO 
MATERIALIZES AND DISAPPEARS j 
AT WILL. WHO WAS TOPPER'S 
FORMER SPIRIT NEMESIS ? 


c 


“GIRLS—WHAT WOULD YOU DO?” 

Get the ladies thinking and laughing about the dematerialization “spook” 
angle of your show by running a gag contest offering guest tickets for best 
answers to the question: “What would you do if your man dematerialized?” 

Pose the question in a newspaper contest or through store-distributed 
broadsides, with examples such as: “Suppose you were dancing with your 
husband and he dematerialized—what would you do?” Or, “Suppose your 
sweetheart were proposing to you and suddenly disappeared—what would 
you do?” In explaining the contest you’ll of course want to refer to “Topper 
Returns” as a classic example of what happens when dematerialization sets 
in! It’s a gay contest that will sell laughs—and tickets at your boxoffice! 

spiritualists on hobbg show 

Many local radio stations have a regular hobby program of the kind made 
famous by Mutual Network’s Hobby Lobby. If no such show now exists on 
your local station it should be possible to organize an amusing program of 
this type as a vehicle for a special ticket-selling plug on TOPPER RETURNS. 

Stunt is to place on the show as one of the hobbyists a guest who will 
claim that his hobby is spirtualism. Have him make the sensational an¬ 
nouncement that he can disappear at will, and will do so right in the studio. 
When he starts going through a routine of fake spiritualist’s pantomime, 
pretending to try to disappear, the results will lend themselves to plenty of 
fun-making commentary on the program and will leave the path wide open 
for repeated mention of the ectoplasmic angle in TOPPER RETURNS. 
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“TOPPER” QUIZ CARTOON 

It’s all about Topper, and it’s a fascinating quiz feature of the 
kind that’s universally popular—matted in two-column size ready to 
set in your newspaper. Plant this Larry Sobel movie quiz cartoon and 
build up your “Topper Returns” campaign! Order Mat No. 42B— 
30c; Cut—50c. 


banners 

Trumpet the glad news that “Topper 
Returns,” from your marquee and lobby, 
your theatre and house staff, by making 
full use of banners and ushers’ items. 
Flags, valances, banners, standards, 
ushers’ sashes and armbands are avail¬ 
able with gay “Topper Returns” letter¬ 
ing, at low cost. For full information and 
terms, contact; 

HOLLYWOOD ADVERTISING CO. 

600 West 46th Street 
New York, N. Y. 

x- 




1$ 





























Palsy Kelly in “Topper 
Returns.” 

18 A—One Col. Head 
(Mat .15; Cut .25) 


Newcomers Get 

Ghost Lessons 


Billie Burke and Roland Young 
found themselves in the envious 
position of being experienced 
seniors among a group of wide- 
eyed freshmen, during the filming 
of the Hal Roach mystery-comedy, 
“Topper Returns,” which comes 
on .... to the .... Theatre. 

While the rest of the cast were 
babes in the cinematic woods, 
where the typical Topper film 
magic was concerned, Mr. Young 
and Miss Burke, who play Topper 
and Mrs. Topper, could smile 
knowingly, having gone through 
their initiate in the original “Top¬ 
per” and its follow-up, “Topper 
Takes a Trip.” 

Even Roy Del Ruth was a tyro 
when he undertook to direct “Top¬ 
per Returns.” Running the pre¬ 
vious films in the studio projection 
room helped him hurdle the ob¬ 
stacle of having a ghost for a 
leading lady, in the shape of lovely 
Joan Blondell. But it wasn’t until 
the second week of production that 
he really felt at home with type¬ 
writers tapping away merrily by 
themselves, self-juggling vases in 
mid-air and moving rowboats with 
invisible rowers. Once he felt him¬ 
self master of the situation, how¬ 
ever, he was like a small boy in 
the fun-house at the beach. 

The most puzzled person in the 
cast was Joan Blondell, who goes 
through most of the picture as a 
lovely ghost with a sense of humor. 
She knew for certain that she was 
flesh and blood, but there were 
many doubtful moments when the 
special effects department began 
turning her on and off. 

As for Carole Landis, Dennis 
O’Keefe, Patsy Kelly, H. B. War¬ 
ner and Eddie “Rochester” Ander¬ 
son, they eventually learned to 
walk around the set with their 
heads half - turned over their 
shoulders. 


FILLERS 


Joan Blondell went on a hic¬ 
coughing marathon when her 
champagne-drinking scene in “Top¬ 
per Returns,” now at the .... 
Theatre, was filmed. She had a 
difficult time turning on the hic¬ 
coughs, but once she started she 
couldn’t stop. The company had 
to break for lunch prematurely be¬ 
cause Miss Blondell continued to 
make explosive sounds. 

Eddie (Rochester) Anderson 
climaxed the completion of his se¬ 
quence with Slicker the Seal by 
fainting during shooting of “Top¬ 
per Returns,” coming on .... to 
the .... Theatre. For hours he 
was compelled to remain in the 
water with the seal. Eddie fainted 
when the seal gave him a whiskery 
kiss and nudged him off the dock. 


“Going-on-with-the-show” item: 
Rafaela Otliano, who plays a 
menacing housekeeper in “Topper 
Returns,” now showing at the .... 
Theatre, worked through the pic¬ 
ture with a broken foot. She kept 
her injury a secret until she fin¬ 
ished her role. Her long dress 
covered the bandages and she kept 
off her feet between scenes. 


The owner of the large, expen¬ 
sive automobile which H. B. War¬ 
ner drives in the chase sequence 
of “Topper Returns,” which starts 
a run at the .... Theatre on 
. . . . , almost swooned in horror 
when he visited the set during film¬ 
ing of the end of the chase. There 
lay his car, apparently a total 
wreck. He cheered up, however, 
when he realized the car was un¬ 
damaged — the prop boys had 
merely done a dismantling job. 

* * * 

Easiest job of the year fell to 
Irene Martin. As stand-in for Joan 
Blondell, who goes through most of 
“Topper Returns” at the .... 
Theatre as a ghost, Irene had little 
to do but sit on the sidelines and 
let the special effects experts do 
their stuff with Miss Blondell. Irene 
read books and knitted three sweat¬ 
ers. 

Unlike most boys, Donald Mac- 
Bride never wanted to be a police¬ 
man or a fireman when he was a 
youngster. So, now he is playing 
the part of a flatfoot in the Hal 
Roach mystery comedy, “Topper 
Returns,” currently on view at the 
.... Theatre. Even now, he doesn’t 
like being a gendarme. “Folks 
don’t like coppers,” he says. 

Carole Landis attracts trouble. 
In her current film, Hal Roach’s 
“Topper Returns,” coming on ... . 
to the .... Theatre, Carol is the 
target for a falling 250 pound 
chandelier. Of course, elaborate 
precautions were taken to insure 
the success of the scene, but don’t 
think Carole wasn’t covered with 
debris before the scene was over. 



The surprise on the faces of this quartet—Joan Blondell, Roland 
Young, Eddie (Rochester) Anderson and Carole Landis—is induced 
by the eerie mystery in Hal Roach’s “Topper Returns,” which is 
now on view at the .... Theatre. 

6B—Two Col. Scene (Mat .30; Cut .50) 


GAY COMEDY-MYSTERY UNREELED 

IN ROACH’S ‘TOPPER RETURNS” 





Carole Landis and Joan Blondell look scared to death and it’s not 
astonishing—their car has just been shot at in this scene from Hal 
Roach’s “Topper Returns,” the mystery-comedy starting a run at 
the .... Theatre on ... . 

9B—Two Col. Scene (Mat .30; Cut .50) 


The Story 

(Not for Publication) 


Hilarious Fun-Fest 
Has Great Stars 
In Top Roles 


(Advance Reader) 

Comedy, mystery and romance 
are blended in the swiftly paced 
story which unfolds in the new 
Hal Roach production, “Topper 
Returns,” which is slated for its 
local premiere at the .... Theatre 
on ... . thru United Artists re¬ 
lease. “Topper Returns,” which 
was directed by Roy Del Ruth, is 
based on an original story by 
Jonathan Latimer, carrying the 
famous characters created by the 
late Thorne Smith still further 
into the realm of hilarious, ecto¬ 
plasmic high-jinks. 

The cast of “Topper Returns” is 
headed by such Hollywood lumi¬ 
naries as Joan Blondell, Roland 
Young, Carole Landis, Billie Burke, 
Dennis O’Keefe, Patsy Kelly, Ed¬ 
die (Rochester) Anderson and 
Rafaela Ottiano. Roland Young 
and Billie Burke are back as 
Cosmo Topper and his fluttery 
spouse, the roles they made famous 
in the two previous Roach hits, 
“Topper” and “Topper Takes a 
Trip.” In “Topper Returns,” Cosmo 
Topper again manifests his some¬ 
times embarrassing fascination for 
ghosts, and the lovely, shapely 
spirit which haunts him this time 
is Joan Blondell as the unearthly 
Gail Richards. 


Ann Carrington has just returned from the Orient and is en 
route to see, for the first time, her father, Henry Carrington, 
at his country home in upper New York State. She is accom¬ 
panied by her bosom friend, wise-cracking Gail Richards. They 
take a taxi from New York City, driven by Bob, a dynamic and 
resourceful young cabbie. Nearing the Carrington estate, a 
mysterious person, secreted in the woods along the road, fires 
at a tire on the cab, causing a blow-out and almost catapulting 
the machine over a cliff into the water far below. The two girls 
and Bob are given a lift by Cosmo Topper and his chauffeur, 
Eddie, a ghost-fearing negro who declares that the Carrington 
house would be haunted were it not inhabited. 

They drive past the Topper home en route to the Carrington 
estate, and Mrs. Topper is shocked to see Gail sitting on her 
husband’s lap. 

The atmosphere of the Carrington house seems charged with 
mystery and menace. The girls meet Dr. Jeris, Carrington’s 
physician, the housekeeper Lillian, the butler Rama, and 
finally, Henry Carrington. Carrington tells Ann he had never 
sent for her because it had been her mother’s wish that she be 
reared in the Orient, the country she loved. He tells her how 
her mother died, in a Sumatra mine accident, along with his 
business partner, Walther Harberg. He also informs her that by 
the terms of her mother’s will the estate will be hers after the 
morrow. 

That night a heavy chandelier falls, narrowly missing Ann. 
And Gail, sleeping in the room originally assigned to Ann, is 
stabbed to death. She rises as a ghost who can materialize at 
will and exercise a very unghostlike ability to meddle in the 
affairs of mortals. With Topper, to whom she discloses her 
identity, she sets out to learn who murdered her. 

Topper’s sleuthing is complicated by the arrival of his in¬ 
dignant wife and her maid, Emily. 

Accused of having a hand in Gail’s death, Lillian is about to 
point out the real murderer when the lights in the living room 
go out and she disappears abruptly. Topper discovers a 
mechanism by the fireplace which flips over the chair in which 
Lillian had been seated, dropping the occupant into a pit. A 
tableau is arranged, with all the interested people, including 
Police Sgt. Butler, assembled. Topper announces that he knows 
the identity of the murderer of Gail and Lillian. He goes on to 
say that whoever was standing in front of the fireplace, able to 
reach the mechanism to operate the trick chair at the time 
Lillian was sitting on it, is the guilty person. 

Even with this clue, the best efforts of Topper and the police 
are not sufficient to give them the solution to the crimes. Only 
after an automobile chase, in which the murderer is killed, 
does Gail’s ghost elicit a confession from the murderer’s ghost 
which clears up the mystery. 


Plenty of Romance 

Carole Landis, curvaceous blonde 
star of “Turnabout” and “Road 
Show,” has the romantic feminine 
lead of Ann Carrington, and op¬ 
posite her is Dennis O’Keefe, as a 
flip, Johnny-on-the-spot taxicab 
driver. H. B. Warner, the versatile 
character actor, plays the villain 
of the piece, while Eddie Ander¬ 
son, Benny’s famous Rochester, 
appears as Topper’s chauffeur. 
Comedienne Patsy Kelly is seen 
in the role of Emily, Mrs. Top¬ 
per’s maid. 

Almost the entire action of 
“Topper Returns” occurs in the 
Carrington mansion, an old, eerie 
place fitted with sliding panels, 
chairs that do nip-ups, depositing 
the occupant into dungeons, trap 
doors, secret passages between the 
walls. It is one set in which, 
despite its collections of comfort¬ 
able chairs and divans, no one 
lounged. It was impossible to re¬ 
lax, said the stars, when the chair 
under you might suddenly turn 
over. 

The huge chandelier, which 
takes a wild jump during one of 
the eerie scenes, was two weeks in 
the making. It was an ornate fix¬ 
ture of metal and glass and it cost 
$800. It weighed exactly 250 
pounds. Before the scene was shot, 
it was necessary to compute the 
speed of the chandelier’s fall to 
the floor—just so the stars wouldn’t 
be in the way. 



H. B. Warner in “Topper 
Returns.” 

20A—One Col. Head 
(Mat .15; Cut .25) 
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ROLAND YOUNG STYMIES HIMSELF 

WHILE PORTRAYING COSMO TOPPER 

-- $> - 

The Comedian of “Topper Returns” 

Is Forced to Smash Art Works 


Roland Young in “Topper 
Returns.” 

15 A—One Col. Head 
(Mat .15; Cut .25) 


TROUSER CUFFS 

Although Roland Young’s ward¬ 
robe numbers between forty and 
fifty suits, he goes through the 
entire footage of Hal Roach’s mys¬ 
tery-comedy, “Topper Returns,” 
which is now on view at the .... 
Theatre, bundled up in an overcoat 
and a muffler. Yet every day he 
appeared on the set immaculately 
attired in a different outfit. “My 
tailor goes to all my pictures,” he 
explained, “principally, I’m afraid, 
to see his suits in action. I didn’t 
want to disappoint him, even 
though all he’ll see is an assorted 
collection of trouser cuffs. 


CALORIC BINGE 
CAUSES RUMPUS 
ON STUDIO SET 


Roland Young, the art collector, caused plenty of grief for 
Roland Young, the actor. A lover and collector of Chinese 
porcelains, Young had no suspicion when he was signed for 
Hal Roach’s “Topper Returns,” now at the .... Theatre, that 
his hobby would play hob with his career. As in the original 
“Topper,” Young was faced with the hilarious necessity of 
hobnobbing with a ghost. In this case the lovely apparition 
was Joan Blondell, who involves <S> 
the unwilling Topper in a hunt for 
her murderer. 

The grief arrived in a scene in 
which the invisible Miss Blondell, 
tipsy on champagne, decides to 
juggle a three foot Ming vase. She 
playfully tosses it to Young, who 
fumbles, and it smashes to 
smithereens. At least that’s what 
the script said. The vase, of course, 
was only a reproduction of the 
original, which rested safely in 
another part of the set. But it was 
a masterly imitation, and that’s 
where the trouble began. 

Three times Joan tossed the 
vase at Young, and three times 
he hung on to it for dear life. The 
scenes, naturally, were ruined. “I 
just can’t let it go,” he apologized 
to director Roy Del Ruth. “My 
‘mind tells me it’s just a cheap 
copy, but at the last minute I get 
a sneaking feeling that it might 
be real, and I’m a goner.” 

It was canny Joan Blondell who 
solved the dilemma. She simply 
suggested that the studio print 
shop make and attach a “Made in 
Germany” label to the bottom of 
the vase. On the next “take,” 

Young, an Englishman, saw the 
label and forgot he was an art 
collector. He dropped the vase like 
a hot potato. 

“Perfect!” shouted director Del 
Ruth. 

“Thanks,” said weary Roland 
Young to psychologist Joan Blon¬ 
dell. 


Dennis O’Keefe and Carole Landis provide the romantic heart 
interest in Hal Roach’s mystery-comedy, “Topper Returns,” which 
will have its local premiere at the .... Theatre on .... thru 
United Artists release. 

3B—Two Col. Scene (Mat .30; Cut .50) 


Miss Ottiano Analyzes 
Her Brand of Villainy 

If you hate Rafaela Ottiano, one of the screen’s better 
feminine villains, you are not alone in your attitude. Miss 
Ottiano hates herself so thoroughly that when she is working 
in a picture she never sees the daily “rushes,” and she can’t 
summon up enough courage to view any film in which she ap¬ 
pears until about a year after it has been released. 

“I can’t look myself in the face,” laments Miss Ottiano, who 
is currently playing the part of 
Lillian, the sinister housekeeper, 
in the Hal Roach mystery-comedy, 
“Topper Returns,” at the .... 
Theatre. 

“If they’d ever give me a chance 
to play a sweet character I might 
get over the idea that I’m such a 
detestable person. 

“But I don’t suppose I’ll ever 
have the chance, so since I’m 
destined to be a menace I might 
as well do a workmanlike job of 
it.” 

She has done a good job. The 
movie-going public is pretty well 
convinced that Miss Ottiano is a 
dyed-in-the-wool, full-time menace. 
She has but to step into a scene, 
and the audience immediately 
knows she is up to no good. In 
“Topper Returns,” Miss Ottiano is 
an accomplice in murder. She 
dresses in severe black, speaks 
ominously and looks about as re¬ 
assuring as a hungry tigress. 

In fact, she can put more men¬ 
ace in such a simple act as wind¬ 
ing a clock than most actors can 
while strangling a baby. Miss 
Ottiano says that frequently per¬ 
sons who meet her for the first 
time in private life are uneasy 
in her presence. 

“They act as if I were carry¬ 
ing a concealed weapon,” she says. 
“That is all right with me. It is 
something of a testimonial to my 
work as a screen villainess.” 

She said that recently she at¬ 
tended a cocktail party during 
which a person told her, a short 
while after they had been intro¬ 
duced: “You’re rather a nice per¬ 
son after all, Miss Ottiano. You 
know, I have always hated you.” 


Crystal-Gazing , 


Hal Roach’s “Topper Returns,” 
which starts a run at the .... 
Theatre on .... , like the first 
picture of the famous series, offers 
automobile fanciers a peep into 
the future. The super-streamlined 
car seen in the original “Topper” 
so intrigued the public that the 
Hal Roach Studio was deluged for 
months by letters of inquiry, many 
from persons who wished to buy 
the car or one like it. The huge 
roadster, streamlined as a drop of 
water, used in “Topper Returns” 
is a foreign-made vehicle, original* 
ly costing $23,000. 

“Topper Returns,” which is a 
United Artists release, was di¬ 
rected by Roy Del Ruth, with 
Joan Blondell, Carole Landis, Ro¬ 
land Young and Billie Burke. 


The case of Billie Burke versus 
the five pound chocolate layer cake 
has been tried, and judgment ren¬ 
dered for the plaintiff. It all 
started when director Roy Del 
Ruth insisted on an honest-to- 
goodness cake, instead of a prop 
one, for a scene in the Hal Roach 
mystery - comedy, “Topper Re¬ 
turns,” which starts a run at the 
.... Theatre on ... . 

The setting was the kitchen of a 
foreboding mystery house where 
Billie Burke, as Mrs. Topper, finds 
herself during a search for her 
missing spouse, Cosmo Topper, 
played by Roland Young. In her 
inimitable characterization of a 
fluttery matron, Miss Burke spies 
the cake, calmly sits down, and 
with a mistress-of-the-house air 
orders a pot of tea. 

And that’s where the battle of 
the layer cake began. For while 
the script demanded that she in¬ 
dulge liberally of the iced choco¬ 
late cake, her self-imposed diet in¬ 
sists just as strenuously that she 
refrain from sweets. 

The problem was worthy of a 
Solomon’s wisdom, and Miss 
Burke’s solution did her credit as 
a hair-splitter. During rehearsals, 
she held stoically steadfast to her 
diet, and merely pantomimed eat¬ 
ing the cake. But during actual 
shooting of the scene, she threw 
caution to the winds, sliced a huge 
chunk, and went on a caloric binge. 

“My conscience is clear,” de¬ 
clared Miss Burke, picking the 
last crumb from her plate. “It was 
simply a case of keeping my right 
hand from knowing what my 
stomach was doing.” 


Billie Burke and Patsy Kelly are thoroughly mystified by the antics 
of Eddie (Rochester) Anderson in this scene from Hal Roach’s 
“Topper Returns,” the hilarious mystery-comedy coming on ... . 
to the .... Theatre. 

7B—Two Col. Scene (Mat .30; Cut .50) 


HAL 

ROACH 

Presents 

JOAN 

BLONDELL 

ROLAND YOUNG 

BILLIE BURKE 

PATSY KELLY 

CAROLE LANDIS 


and 

EDDIE (ROCHESTER) ANDERSON 

In 

“TOPPER RETURNS” 


with 

Dennis O'Keefe 

H. B. Warner 

George Zucco 

Donald MacBride 

Directed by Roy Del Ruth 

Original Screenplay by Jonathan Latimer and Gordon Douglas 

Released thru United Artists 

THE CAST 

Gail Richards. 


Cosmo Topper. 


Ann Carrington. 


Mrs. Topper. 


Bob . 


Maid . 


Mr. Carrington. 


Chauffeur. 


Dr. Jeris. 


Sgt. Roberts. 


Lillian . 


Rama . 


TECHNICAL STAFF 

Directed by. 

.Roy Del Ruth 

Original Screenplay by. 

(Jonathan Latimer 
IGordon Douglas 

Additional Dialogue. 


Director of Photography. 


Photographic Effects. 


Film Editor. 


Art Direction. 


Set Decorations. 


Sound Recording by. 


Musical Score by. 


Gowns by. 


Assistant Director. 



Dramatic Formula 

In designing the huge Car¬ 
rington mansion, the fore¬ 
boding scene of two murders 
in Hal Roach’s mystery-com¬ 
edy, “Topper Returns,” which 
will have its premiere at the 
.... Theatre on . . . . , 
art director Nicolai Remisoff 
followed the dramatic form¬ 
ula that mystery requires 
space. Whoever heard of a 
haunted four room apart¬ 
ment?” he demanded. So, 
Remisoff achieved his shivery 
impression architecturally. He 
built the mansion on the 
lines of a Victorian mauso¬ 
leum and used shadow-throw¬ 
ing pillars and heavy drap¬ 
eries. Then he furnished it 
with relics usually associated 
with mysterious lands and 
strange peoples, including 
mounted animal heads. 
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Program and Publicity Shorts 


FISH DIET 

Slicker, the Seal, who is seen in 
some uproariously funny scenes 
with Eddie (Rochester) Anderson 
in Hal Roach’s new mystery-com¬ 
edy, “Topper Returns,” which is 
slated for its local premiere at the 
.... Theatre on .... , ate about 
ten pounds of fish during the first 
three hours he worked with Ander¬ 
son. That is just about par in any 
seal’s diet, and Eddie was delighted 
to learn that seals prefer fish to 
meat. 


VACATION 

Billie Burke says she was de¬ 
lighted to be signed again to ap¬ 
pear as Mrs. Topper opposite Ro¬ 
land Young’s Mr. Topper in the 
new Hal Roach mystery-comedy, 
“Topper Returns,” the current at¬ 
traction at the .... Theatre, 
because playing the role of a kind- 
hearted, fluttery woman who is not 
quite bright is like taking a vaca¬ 
tion from the serious business of 
living. 


FILM HISTORY 

“Topper Returns,” the mystery- 
comedy now on view at the .... 
Theatre, is the third of the famous 
“Topper” stories filmed. Its pre¬ 
decessors were “Topper” and “Top¬ 
per Takes a Trip.” All were pro¬ 
duced by Hal Roach, the screen 
godfather of the late Thorne Smith. 
“Topper Returns” is an original 
story by Jonathan Latimer and 
Gordon Douglas, in which the char¬ 
acters created by Smith, Cosmo 
and Mrs. Topper, are perpetuated. 


NOT FOR FUN 

The dangerous chandelier scene 
in Hal Roach’s “Topper Returns,” 
which comes on .... to the .... 
Theatre, emphasizes the fact that 
the life of a so-called glamour girl 
can be pretty hazardous. It has 
always been that way with Carole 
Landis in her motion picture work. 
As a cave woman in her first star¬ 
ring picture, she had to clamber 
from rock to rock and flee from a 
pair of elephants. In “Turnabout,” 



Dennis O’Keefe in “Topper 
Returns.” 


16 A—One Col Head 
(Mat .15; Cut .25) 


she climbed a flagpole and in 
“Road Show” she hobnobbed with 
lions. “It’s a living,” says Miss 
Landis. 


OFF-STAGE SCREAM 

Character actress Rafaela Otti- 
ano’s last chore in “Topper Re¬ 
turns,” which starts a run at the 
.... Theatre on .... , was an 
off-stage scream in the dark, heard 
a moment before she mysteriously 
disappeared from a locked, guarded 
room. For her convenience, since 
no actress is at her best with her 
mouth wide open, Director Roy Del 
Ruth had the lights turned out. A 
moment later there was a spine- 
chilling scream that electrified the 
crew. When the set was safely lit 
up, Del Ruth ungrudgingly told 
Miss Ottiano she had produced the 
best movie scream he had ever 
heard. “Really?” she asked with 
surprise. “You know. I’ve never 
screamed before in my life.” 


MAGICIAN’S CONVENTION 

The wizards of the Hal Roach 
prop and special effects depart¬ 
ments worked overtime in “Topper 
Returns,” now at the .... Theatre, 
and so amazing were their results 
that even members of the cast were 
dumbfounded. There was no re¬ 
laxing on any of the sets; it was 
like attending a magician’s con¬ 
vention. There were footprints that 
appeared in the sand without bene¬ 
fit of a maker; pillows that de¬ 
pressed with nobody lying on 
them; and a boat rowed by an un¬ 
seen oarsman. 



Carole Landis is the beauteous blonde heroine of Hal Roach’s 
“Topper Returns,” now at the .... Theatre, and she gets plenty 
of romance and excitement in this gay mystery-comedy*- 
11B—Tivo Col. Scene (Mat .30; Cut .50) 

Carole Landis Learns 
To Flirt with Danger 

It’s getting to be a habit for blonde film star Carole Landis 
to flirt with sudden death, all for the sake of a film thrill. 


Humorous Confessions 
By Glamour Girl Joan 

After the first hundred pictures, a new screen role for a star 
is somewhat like another set of water pipes to a plumber. In¬ 
teresting, lucrative, amusing, but nothing to write home about. 

That’s not the case with Joan Blondell’s latest role, however. 
It’s the leading part in Hal Roach’s mystery-comedy, “Topper 
Returns,” coming on .... to the .... Theatre, and it’s going 
to change her life. The third of the hilarious Thorne Smith 
<$>- 



Joan Blondell and Roland Young are respectively a fun-loving 
spirit and a banker-detective in the Hal Roach mystery-comedy, 
“Topper Returns,” now playing an engagement at the .... Theatre 
thru United Artists release. 

IB—Two Col. Scene (Mat .30; Cut .50) 


How Slicker the Seal 

Goes Winsome on Set! 

One of the hammiest performers in Hollywood, one of the 
most tireless “lens lice” in motion picture work is Slicker, a 
seal. “You cannot push him away from in front of the camera,” 
says his trainer-owner, H. W. Winston. “He knows what it’s all 
about.” 

Slicker’s latest picture is the Hal Roach mystery comedy, 


<♦>- 


“Topper” pictures to be filmed, it 
features, besides Miss Blondell, 
Roland Young, Carole Landis and 
Billie Burke. 

“I can honestly say,” Miss Blon¬ 
dell confided, “that ‘Topper Re¬ 
turns’ is going to revolutionize 
my family life. For the first time 
it’s going to convince my 6 year 
old son, Norman, that I’m an 
actress!” 

Up until now, Joan explains, 
Norman has recognized only one 
actor in the family, his father 
Dick Powell. That’s because Dick 
usually appears in slam-bang 
parts, sometimes in costume, and 
to Norman, that’s acting! 

“But he can’t figure me out,” 
Joan says. “When he saw my first 
picture, he sat there in silence for 
a while, then when there wasn’t 
a sound in the theatre, piped up, 
‘Mommy, is this why you get up 
so early in the morning?’ ” 

More Confessions 

“I didn’t do much better on my 
next picture. It was a comedy. 
After a half-hour of dead-panning, 
he turned to me and asked, ‘When 
do you start getting funny?* ” 

In fact, Joan recalls, only once 
did her son ever half-way acknowl¬ 
edge she wasn’t wasting her time 
in pictures. That was when he saw 
a film in which she drove a car 
through a fence. “That was keen,” 
Norman commented. But that was 
a long time ago, and they don’t 
talk about her screen career any¬ 
more. 

“And that’s why I’m so happy to 
be in ‘Topper Returns,’ ” she says. 
“I play a ghost in it. I get mur¬ 
dered. I materialize and dematerial- 
ize. I chase the murderer. I even 
get funny. It’s great fun playing 
the role. As my severest critic 
would say, ‘It’s super!’ And it’s 
going to be a great relief not to 
have to slink out of the house in 
the morning,” sighs Joan. 


Eggs a La Mode 
Provide Suspense 

When you see the Hal Roach 
picture, “Topper Returns,” at the 
.... Theatre on .... , observe 
carefully the scene in which the 
cops, backed up by the principals 
in the story, find Cosmo Topper, 
played by Roland Young, hiding 
in an ice-box. 

Note, especially, the look of 
tense anxiety achieved by Carole 
Landis, in the role of Ann Car¬ 
rington, as Sgt. Roberts quizzes 
Topper about a murder which has 
been committed. 

The expression is just what Di¬ 
rector Roy Del Ruth wanted be¬ 
cause the situation is a nasty one. 
But Carole had some help in doing 
it. Just before the scene was filmed, 
Dennis O’Keefe filched an egg 
from a basket standing on the 
nearby kitchen table. And just be¬ 
fore the order to “roll ’em” was 
given, O’Keefe, who plays the ro¬ 
mantic male lead of Bob opposite 
Miss Landis, slipped the egg in 
her hand. 

There was nothing Carole could 
do about it. She had to hold the 
egg, tenderly but firmly, through 
the long scene. It had quite a bit 
to do with the stricken look she 
wears during the sequence. When 
the director said “cut,” Carole 
emitted a huge sigh of relief, and 
the egg fell to the floor with a 
“splat.” “We’ll print that one,” 
said Del Ruth,” even if it did lay 
an egg.” 


“Topper Returns,” which is slated 
for its premiere at the .... Thea¬ 
tre on ... . and in which he de¬ 
velops a powerful affection for 
Eddie (Rochester) Anderson. He 
plays with him in the water, 
finally plants a wet, whiskery kiss 
on his face. 

Slicker is one of the highest- 
salaried animal stars in films, and 
he hasn’t reached his peak. He is 
really only a child actor, being but 
five years old. “I think a seal is 
the most intelligent, easily trained 


animal there is,” declared Winston. 
“A seal is smarter than a dog, in 
my opinion. They are great per¬ 
formers because they are so 
hammy, especially Slicker. They 
are exhibitionists. They love an 
audience.” 

Winston admitted that they also 
love fish, with which they are re¬ 
warded after every little trick. 
Slicker, technically, is not a seal, 
but a California sea lion, as are 
all of the beasts in Winston’s 
troupe of trained “seals.” 


“I don’t know what there is 
about me that suggests the Perils 
of Pauline,” she says, “but I’ve 
had quite a time staying in one 
piece.” 

Carole is underestimating the 
case. In her last three pictures, she 
(1) was chased by a prehistoric 
woolly mammoth, (2) climbed a 
flagpole and (3) got chummy with 
a cage-full of lions. 

And now, in her current pro¬ 
duction, the Hal Roach mystery- 
comedy “Topper Returns,” at the 
.... Theatre, she is the target for 
a falling 250 pound chandelier. Of 
course, elaborate precautions were 
taken to insure the success of the 
scene. After all, there is only one 
Carole Landis, and even $800 
crystal' chandeliers don’t grow on 
palm trees, not even in Hollywood. 

Roy Del Ruth, who directed the 
third of the “Topper” series, with 
a cast featuring Joan Blondell, Ro¬ 
land Young and Carole Landis, 
devoted three hours of minute 
preparation for the split second 
scene. It went off without a hitch. 
There was the tinkle of crystal, a 
wrenching sound, a crash, and 
then the lights went out. When 
they went on, a moment later, 
there was Carole Landis, her legs 
partially covered with debris. She 
took out a cigarette from her purse 
and asked, “Anybody got a match?” 

Later in the day, she revealed 
that the only thought passing 
through her mind at the time was: 
And all the king’s horses and all 
the* king’s men, couldn’t put 
Humpty Dumpty together again. 



Rafaela Ottiano in “Topper 
Returns.” 


19A—One Col. Head 
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Big Show Stops 
When Hiccoughs 
Start Marathon 


Billie Burke in “Topper 
Returns.” 

17A—One Col. Head 
(Mat .15; Cut .25) 


FAST TALKING 
PROVIDES FUN 
IN BIG SCENE 


The next time Donald MacBride 
plays a screen cop, he vows he's 
going to have a heart-to-heart talk 
with the writers first. “Something 
will have to be done,” he moans. 
“It’s the curse of the MacBrides 
to have a tongue that can run 
faster than their heads.” 

Evidence of the efficacy of the 
curse came out during production 
of the Hal roach comedy, “Topper 
Returns,” which is now on view 
at the .... Theati-e. In his en¬ 
counter with the name Gail Rich¬ 
ards, the lovely ghost played by 
Joan Blondell, MacBride consist¬ 
ently came out second best. Time 
after time he called her “Gail 
Patrick,” which was a charming 
tribute to that actress, except for 
the small matter that she was not 
appearing in the picure. 

The third time it occurred, Mac¬ 
Bride had his lips pursed to say 
“Patrick,” when he caught him¬ 
self, and froze. “She’s the only 
Gail I know,” he explained to di¬ 
rector Roy Del Ruth. “Why don’t 
we just call this girl Mary, and let 
it go at that?” 

In still another case, MacBride, 
playing a blustering, cross-examin¬ 
ing detective, says to Roland 
Young, who plays Topper, “Come 
on, stop stalling! Who done it?” 

The ungrammatical phrase, of 
course, was intentional, but it 
made no difference to the actor. He 
kept on saying, “Who did it?” 

“It’s that Oxford influence,” he 
apologized to Young. 

“What Oxford?” asked Young 
suspiciously. 

“Oxford Shoe Company,” replied 
the unabashed MacBride. “My feet 
hurt.” 


Joan Blondell went in for a 
hiccoughing marathon on the Hal 
Roach set of “Topper Returns,” 
the mystery-comedy, which is 
slated for its local premiere at the 
.... Theatre on ... . thru United 
Artists release. She had a hard 
time starting and a worse time 
stopping. Miss Blondell is play¬ 
ing the role of Gail Richards 
in the Topper picture featuring 
Roland Young, Billie Burke, Carole 
Landis and Dennis O’Keefe. 

Early in the picture she is mur¬ 
dered, and appears thereafter as 
a ghost with such mundane tastes 
as a liking for champagne. The 
hiccoughing sequence was filmed 
after Miss Blondell drank deeply 
from a bottle of champagne 
(water). She was supposed to in¬ 
tersperse her dialog with drunken 
hiccoughs. She attempted a few, 
but they were very feeble. 

“What can you expect on plain 
water,” said Miss Blondell. 

After much straining and grim¬ 
acing, the comedienne finally 
achieved a superb hiccough, loud, 
clear and with good timbre. Then 
came a sequence of hiccoughs that 
Miss Blondell couldn’t stop. It was 
fine for that particular scene, but 
director Roy Del Ruth wanted to 
proceed at once to another which 
did not call for any hiccoughing 
on Miss Blondell’s part. 

Everyone on the set had ideas 
about stopping the hiccoughs. 
None of them worked. And so the 
company broke for lunch. The food 
did the trick. Miss Blondell carried 
on. 


Dennis O’Keefe and Carole Landis 
in “Topper Returns.” 

12A—One Col. Scene 
(Mat .15; Cut .25) 

A Glass-Eater! 


Trevor Bardette, the screen 
heavy who plays the part of the 
butler Rama in the Hal Roach 
mystery-comedy “Topper Returns,” 
at the .... Theatre, is thinking 
of putting his dog in a side-show. 
As a glass-eater. 

Bardette said that the dog, 
Doctor Brilliantine, a male chow, 
recently tried to get at a couple of 
small boys who were teasing him 
when he was locked up in the 
Bardette automobile. 

So whole-hearted were Dr. Bril- 
liantine’s efforts at returning 
hostilities that he ate a hole right 
through the glass window—with¬ 
out any ill effects. 


Screaming Heroines 
Get a Day in Court 

It’s practically an unwritten law in Hollywood that every 
mystery film have at least one hair-raising- scream. The idea 
seems to be that if the creepy business in the picture doesn’t 
curl the theatre patrons’ hair, the scream will. 

So the Hal Roach Studios, which is nothing- if not lavish, has 
included one super spine-chiller in its latest production, the 
mystery-comedy, “Topper Returns,” with several assorted 
shrieks thrown in for good meas- & 
ure. The new mystery-comedy is 
currently on view at the .... 

Theatre. 

The killer-diller is delivered by 
Rafaela Ottiano, who plays the 
sinister housekeeper of the fore¬ 
boding Carrington mansion, scene 
of the mysterioso hi-jinks which 
characterize all the Topper films. 

Miss Ottiano’s last task in the pic¬ 
ture, since she is murdered a mo- 


Even this sylvan scene won’t make Joan Blondell sign the paper 
proffered by H. B. Warner in this exciting sequence from Hal 
Roach’s “Topper Returns,” the hilarious comedy-mystery starting 
a run at the .... Theatre on ... . 

5B—Two Col. Scene (Mat .30; Cut .50) 


ment later, is to let herself go and 
emit the mother of all macabre 
lung-whoppers. Incidentally, she 
also succeeded in scaring the day¬ 
lights out of herself, for it was 
the first time she had ever 
screamed in her life, professionally 
or otherwise. 

Two More Screamers 

The other clamorous coloraturas 
are Carole Landis and Billie 
Burke. Miss Landis’ offering was 
occasioned when a 250 pound 
crystal chandelier crashed to the 
floor, missing her only by inches. 
Her natural trepidation increased 
by being forced to wait three 
hours, while Director Roy Del 
Ruth made minute preparations 
for the safe filming of the scene, 
Miss Landis’ reaction was quite 
a study in fear psychology. It 
might be described as a bleating 
sigh, for she had fainted. 

Billie Burke’s contribution is in 
a class by itself. Hunting her 
missing husband, Topper, played 
by Roland Young and lovely ghost 
Joan Blondell, she is frightened by 
eavesdropping detective Donald 
MacBride. Whirling on him, her 
hands all a-flutter, she shouts, 
“Oh, you horrible man! You make 
me so nervous I could scream. In 
fact, I think I will.” 

Whereupon Miss Burke utters 
a shrill, bird-like twitter of a 
scream. It is so surprising that 
she says, “Ooh, that was fun,” and 
obliges with an encore. 

“Now you try one with me,” 
she suggests, but MacBride, beat¬ 
ing his head against the wall in 
exasperation, is too far gone to 
collaborate in a community-scream. 

Altogether, “Topper Returns” 
has as pretty a scream-recital as 
you could wish for. If the reper¬ 
toire seems incomplete to any hue 
and cry collectors, they are asked 
to communicate with the Roach 
Studios. They aim to please. 


Famous Menace 
Explains Some 
Strange Items 


Chances are you’ve never heard 
of Henry B. Warner. Few people 
have, including Henry B. Warner, 
himself. 

But if you are even a rare 
movie-goer, you have certainly 
been entertained by veteran char¬ 
acter actor H. B. Warner. And 
thereby lies a tale. 

“When I was a school-boy in 
England,” Warner explained on 
the set of the Hal Roach mystery- 
comedy, “Topper Returns,” which 
starts a run at the ... . Theatre 
on .... , “there were three grades 
of drawing pencils, B, BB and HB. 
Since nicknames were all the rage 
then, I was promptly dubbed ‘HB,’ 
and H. B. I have remained since, 
even to my family and intimate 
friends.” 

The third in the popular “Top¬ 
per” series to be produced at the 
Roach Studios, “Topper Returns” 
is directed by Roy Del Ruth, with 
a cast featuring Joan Blondell, Ro¬ 
land Young, Carole Landis, Billie 
Burke, Dennis O’Keefe, Warner 
and Eddie (Rochester) Anderson. 

Going through life distinguished 
by a few initials instead of a first 
name has sometimes proven em¬ 
barrassing to the actor. There have 
been moments, he reveals, when he 
has been asked for his full legal 
name, and has been hard put to 
recall it. 

“It’s a little trying to have to 
constantly prove that you’re not 
impersonating yourself,” he sighs. 

But there are consolations to go¬ 
ing through life with an alpha¬ 
betical prefix, Warner admits. 
“ ‘H.B.’ makes me sound somewhat 
like an institution, and permanency 
is rather a comforting feeling 
these days. Besides*, I’m only too 
happy my initials didn’t happen 
to be ‘B.O.’ ” 



Joan Blondell in “Topper 
Returns.” 

14A—One Col. Scene 
(Mat .15; Cut .25) 


Reverse English 


Have some reverse English on 
the traditional case of the co¬ 
median who wants to do Hamlet. 
George Zucco is the man, and he 
is fulfilling his wish in the Hal 
Roach mystery-comedy, “Topper 
Returns,” which comes on ... . 
to the .... Theatre. 

For many years, on stage and 
screen, Zucco has been identified 
with heavy drama. He’s one of 
filmdom’s most sinister heavies. 

Zucco can transfix his intended 
victims with a look that makes a 
cobra, preparing to strike, seem 
as good-natured and inoffensive as 
a Cheshire cat. 

“This is fun,” Zucco said on the 
set of “Topper Returns.” “This is 
like a vacation. I think comedy 
like this is what the public wants, 
and I’m happy to be connected 
with it. 

“Seems to me that right now, 
with so much trouble in the world 
and people so tense, heavy drama 
isn’t the suitable kind of enter¬ 
tainment. Comedy lets them relax.” 



Glamour girl Joan Blondell portrays a humorous and wise-cracking 
spirit who materializes at will in Hal Roach’s “Topper Returns,” 
the laugh-packed mystery-comedy slated for its first showing at the 
.... Theatre on ... . 

10B—Two Col. Scene (Mat .30; Cut .50) 

New Experience Streamlined Hero 
For a Prop Man Has Many Hobbies 


Prop man Jimmy Harris can 
boast one of the most unique mani¬ 
festations in film history—he not 
only played a ghost, but the cur¬ 
vaceous figure of Joan Blondell as 
well. In Hal Roach’s “Topper Re¬ 
turns,” now at the .... Theatre, 
there is a scene in which the ghost 
of Miss Blondell materializes ;n 
Roland Young’s bed. Jimmy played 
the part of this ghost, dressed in 
a pink negligee and lace nightcap 
which remained invisible to the 
camera. Jimmy was happy to play 
ghost, but confessed to Miss Blon¬ 
dell his shape was no compliment 
to her elegant figure. 


H. B. Warner, who plays the 
role of Mr. Carrington in Hal 
Roach’s “Topper Returns,” com¬ 
ing on .... to the ... . Theatre, 
is an enthusiastic fight fan and 
gets his exercise playing tennis 
and golf. He is married and has 
three children and is extermely 
fond of reading. He loves dogs, and 
is often accompanied through 
studio gates by one of his pets, a 
setter. His pet aversion is idleness; 
he likes to work. He isn’t idle very 
often; the motion picture studios 
see to that. Before he turned to 
the stage, he was a medical stu¬ 
dent. 
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LAUGH-FILLED MYSTERY-COMEDY 

UNREELED IN ‘TOPPER RETURNS” 



Carole Landis in “Topper 
Returns.” 

13A—One Col. Scene 
(Mat .15; Cut .25) 


# Tricky Scenery 
Is Refurbished 
For New Comedy 


There’s a strong family resem¬ 
blance between a motion picture 
studio and the fellow who’s been 
saving string for twenty years. 
Neither ever throws anything 
away. In a studio, it’s not a case of 
being penurious. It’s just that 
everything from a picture frame 
to the largest set ever constructed, 
no matter how unique, can ulti¬ 
mately be adapted to films. 

This truism was profitably 
proven during the shooting of Hal 
Roach’s “Topper Returns,” now at 
the .... Theatre. One of the sets 
required for this picture was an 
over-sized, cave-like pool, which 
was to be the scene of mysterious 
goings-on involving Roland Young, 
Eddie (Rochester) Anderson and 
Joan Blondell, a lovely ghost who 
can row a boat without being 
there. 

To build such a set would re¬ 
quire an outlay of several thou¬ 
sand dollars in time and materials. 
But the production department 
merely looked up its files of pen¬ 
sioned sets and presto! located 
exactly the thing in five minutes. 

The cave, replete with hanging 
moss, was a throw-back of 1,001 - 
940 years. More specifically, it was 
originally built for the Roach pre¬ 
historic epic, “One Million B. C” 

However, after the removal of 
various stalagmites by the re¬ 
furbishing and bringing up-to-date 
department, the set was just what 
lopper Returns” called for. After 
t all > cave looks pretty much like 
Ay other cave, in the dark 


New Roach Hit Brilliantly Played 
By Top-Notch Cast of Comics 


{Prepared Review) 

Hal Roach’s third picture in his famous Topper series is the 
brilliantly produced and directed mystery-comedy, called “Top¬ 
per Returns,” which was unveiled at a gala premiere last night 
at the .... Theatre under the auspices of United Artists. This 
latest Roach offering, which is based on an original story by 
Jonathan Latimer, carries the famous characters created by 
the late Thorne Smith into further laugh-packed channels of 
fun and hilarity. 

“Topper Returns” is an excel¬ 
lent blend of mystery and comedy, 
with crackling dialogue, eerie 
situations and spell-binding action. 

It was smartly directed by Roy 
Del Ruth and keeps the audience 
nailed to its seats with suspense 
that gallops and is interspersed 
with punchy humor. Roland Young 
and Billie Burke are back as 
Cosmo Topper and his not-so-bright 
wife, the roles in which they scored 
in the two preceding Roach hits, 

“Topper” and “Topper Takes a 
Trip.” 

Top-Notch Portrayals 

Other top-notch portrayals are 
contributed by lovely Joan Blondell 
who is seen as the lovely and 
shapely spirit which haunts Cosmo 
Topper and gets him into many 
hilarious situations. Carole Landis, 
the luscious blonde, turns in an 
excellent performance as the ro¬ 
mantic lead, while opposite her is 
flip and easy-going Dennis 
O’Keefe, the hero of the piece. 

Eddie Anderson, Jack Benny’s 
famous Rochester, is at his hu¬ 
morous best and appears as the 
chauffeur who can’t learn to like 
ghosts. Rafaela Ottiano, the 


screen’s feminine “menace,” does 
an excellent bit of first-class 
frightening of the rest of the cast. 
H. B. Warner is the suave villain 
of the piece and comedienne Patsy 
Kelly contributes a large share of 
the laughs. 

Slick Mystery Plot 

Briefly the story of “Topper Re¬ 
turns” concerns the mysterious 
death of Gail Richards, played by 
Joan Blondell. Joan has the power 
to materialize and dematerialize 
at will, so she turns up to find 
her own murderer and to haunt 
the scene of the crime. This she 
does by visiting the Carrington 
mansion, a lugubrious - looking 
place where many strange things 
go on. Joan, however, 
mournful spirit — she is a ghost 
addicted to practical jokes and a 
liking for champagne. She man¬ 
ages to get plenty of laughs out 
of being a ghost and to get her 
host into a series of hard-to-ex- 
plain situations. “Topper Returns” 
adds up to a sure-fire hit because 
it has everything — a swell story, 
a good sense of humor, a fine cast 
and production and a suspenseful 
mystery. 



Joan Blondell, Roland Young and Carole Landis are three of the 
starring players in Hal Roach’s “Topper Returns,” now at the 
.... Theatre, and they contribute a number of merry twists to 
the plot of the story. 


8B—Tivo Col. Scene (Mat .30; Cut .50) 


Miss Burke Gives 
A Surprise Party 


The birthday party given 
Billie Burke on the set of “Top 
Returns” was strictly a surpi 
It was especially surprising to 
B. Warner, for whom the pe 
was given. The reason: it was 
Warner’s birthday. 

“What’s the difference?” as 
Miss Burke, handing Warner 
ice cream and cake. 

A short time ago Warner, i 
plays the part of Carrington 
the Hal Roach mystery-com 
which is now at the ... . Thea 
complained to other members 
the cast, including Miss Bu] 
who is Mrs. Topper in the picti 
that he could never remember 
anniversary of his birth. It alw 
sneaked up on him, he said, , 
usually he forgot until after it i 
Past. 

Miss Burke remembered the c 
versation, and decided it would 
fun to celebrate, with all memt 
of the cast and crew participati 


Dennis O’Keefe Discusses 
Dynamics of He-Man Roles 


The era of the mannequin male lead in motion pictures has 
pretty well run its course, in the opinion of Dennis O’Keefe, 
and he is enthusiastically applauding the development. 

For many years the romantic male lead did nothing but 
parade before the camera, with nary a hair out of place until 
he gets the girl, and she mussed it up a bit in the final clinch. 


The public won’t stand for that 
any more, says O’Keefe, one of 
Hollywood’s most promising lead¬ 
ing men. And neither will a con¬ 
scientious actor. The male lead 
must be more than handsome. He 
must have some character, else the 
motives seem spurious. Girls don’t 
want to marry mannequins. May¬ 
be a touch of bad in the leading 
man will help. Anyway, it’s bet¬ 
ter than no character at all. 

“Give me a character role rather 
than a straight male lead,” says 
O’Keefe, echoing a growing senti¬ 
ment of his colleagues. “Maybe the 


<S>- 

folks out in the hinter-lands will 
accept the rapidly-vanishing man¬ 
nequin hero, but it doesn’t do the 
actor any good in his profession. 
He gets little opportunity to show 
whether he has any honest-to-gosh 
acting ability.” 

O’Keefe’s current role, as the 
romantic male lead of Bob, the 
cab driver, in the Hal Roach mys¬ 
tery comedy, “Topper Returns,” 
at the .... Theatre, is just what 
he wants. He’s a cab driver, with 
a definite personality. 



Joan Blondell has just materialized from nowhere, which should 
explain Roland Young’s confusion in this fun-packed scene from 
Hal Roach’s “Topper Returns,” the gay mystery-comedy now on 
view at the .... Theatre. 

2B—Two Col. Scene (Mat .30; Cut .50) 


Troupe of Screen Wizards 

Mystify Stars in Mystery 

Working in a mystery picture on the Hal Roach lot, with Charlie 
Oelze and his fellow wizards of the prop department supplying the 
trick stuff, is something like trying to relax at a magicians’ convention. 

The principals in the Topper murder mystery, “Topper Returns,” 
which will have its local premiere at the .... Theatre on . . . ., found 
that out! Joan Blondell, Carole Landis, Roland Young and Billie Burke 
are featured in the picture, which was directed by Roy D£1 Ruth. 

Almost the entire action of “Topper Returns” occurs in the Carring¬ 
ton mansion, an old, eerie place fitted with sliding panels, chairs that 
do nip-ups, depositing the occupant into dungeons, trap doors, secret 
passages between the walls. 

Oelze and his associates were responsible for many of the astounding 
effects. They did such a good job that the actors became a little uneasy 
about it. 

It was one set in which, despite its collections of comfortable chairs 
and divans, no one lounged. The actors found it impossible to relax in 
a chair when they knew it might suddenly turn over. 

Carole Landis leaned against a panel, to rest between shots. Presto! 
She was gone. She found herself on the other side of the wall. “Pardon 
me,” she said. “I think I’ll go back to my dressing room for a while.” 
She looked a trifle pale. 

A Tricky Ghost 

In “Topper Returns,” Joan Blondell, as Gail Richards, is murdered, 
and thereafter she wanders through the script as an ectoplasmic 
shape, able to appear and dematerialize at will, and stick her fingers 
into the mortal affairs of others. 

Thus, throughout the picture chairs depressed when no one (save an 
unseen Gail Richards) was sitting in them. Champagne corks sped 
through the air when no one was holding the bottle. Oelze was one of 
the men who worked to achieve these miracles. 

Miss Blondell got a taste of it early in the picture. The pillow beside 
her collapsed as if a hand were pressed on it. Then it came back to its 
original smoothness. That was the work of Oelze. Miss Blondell stared 
at the pillow, fascinated. Then she shuddered. “This place is haunted,” 
she said, “and not by me, either.” 

Charlie Oelze was named the ghost of the Hal Roach lot by the stars 
and they didn’t do it to flatter him, either. 



There’s mystery afoot and Dennis O’Keefe, Carole Landis and 
H. B. Warner fear its implications in this exciting scene in Hal 
Roach’s “Topper Returns,” the mystery-comedy which will have 
its first showing at the .... Theatre oil. . . . 


4B—T ico Col. Scene (Mat .30; Cut .50) 
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COLOR HERALDS 


LAUGH TRAILER 


Let these laugh-and-thrill-selling heralds 
announee all over your town the happy fact 
that “Topper Returns” to bring new mirth 
and merriment to your audiences! The goofy 
art and gay copy do full justice to the high 
entertainment qualities of the show. Order 
“Topper Returns” heralds in sufficient quan¬ 
tities to cover the town! Price of heralds: 
1M to 4M—$3.25 per M; 5M and over— 
$3.00 per M. 


Thrill ’em, chill ’em, and make ’em roar 
with laughter by giving the “Topper Re¬ 
turns” trailer a good spot on your program 
well in advance of your showing. Fast-moving 
montage of laugh scenes, with breezy selling 
chatter, makes it a trailer that’ll bring them 
hack for the show. 

NATIONAL SCREEN SERVICE: 630 - Ninth 
Ave., New York, N. Y.; 1307 So. Wabash Ave., 
Chicago, Ill.; 300 So. Howard St., Dallas, Texas; 
1922 So. Vermont Ave., Los Angeles, Calif.; 141 
Walton St., Atlanta, Ga.; 2418 Second Ave., Seattle, 
Wash.; 30 Melrose St., Boston, Mass.; 74 Glenwood 
Ave., Minneapolis, Minn. 
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The little woman who The little maid who 
wouldn’t stay homel had her hands fulll 


TOPPER’S BACK 


SUPER-SNOOPER 




^rJOAN BL0NDELL 

ROLAND YOUNG - BILLIE BURKE 
EDDIE (ROCHESTER) ANDERSON 

Patsy KELLY - Carole LANDIS ' Dennis O’KEEFE 
George ZUCC0 • Donald MacBRIDE 

Original Screen Play by JONATHAN LATIMER • GORDON DOUGLAS 
Additional Dialogue - PAUL GERARD SMITH 

Directed by ROY DEL RUTH 

Released thru UNITED ARTISTS 
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The little girl 
who wasn’t there! 


The little woman who 
wouldn’t stay home! 


The little blonde 
with the baby stare! 


The little maid who 
had her hands full! 











DANGER 

ICTOPIASM 

lUTWOMmiH! 




SAVE MONEY 
BY ORDERING 
UNITED ARTISTS 

Accessories 

Under the 

ECONOMY 
RENTAL PLAN 


rj^HE “Topper” hilarity and 
thrill-a-minute excitement, 
the pulse-upping appeal of the 
show’s gorgeous girls, are bril¬ 
liantly sold by these gay lobby 
accessories. Make your lobby 
and front a real ticket-selling 
medium on “Topper Returns” 
with these bright, breezy, 
lauglimiaking displays. Order 
your accessories the U. A. way, 
on the economy rental plan! 


Announcement Slide. Non-rental Price 15o 


Set of Eight 11 x 14 Lobby Displays 
Rental 35c for Set 


Window Card. Non-rental 
Price 7c 

Inquire for Quantity Rates 


14 x 36 Insert Card 
Rental 12c 


22 x 28 Lobby Displays 
Rental 20c Each 


SHRIEK! 


^TOPPER a* a 

Trywg to figure out who done it to who! 
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F ULL of eye-catching zip, laughter and spooky fun, these brilliantly col¬ 
ored, delightfully illustrated “Topper Returns” posters will brighten 
your town with the message of new and funnier “Topper” hilarity at your 
theatre. Here are posters that demand your maximum billboard budget. 
Order United Artists posters for greatest boxoffice returns for the minimum 
investment! 


7.4c 
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UNITED ARTISTS CORP. kindly ship C.O.D. the following: ' 

“TOPPER RETURNS” RENTAL ITEMS 


The advertising material listed hereon is copyrighted and is not sold, but is leased only for the period of 
the license granted for the exhibition at the below theatre of the respective photoplays identified in 
such material and for use only in conjunction with such exhibition thereat. 


TITLE: 

PLAYDATE: 

QUAN- 

TITY 

ITEM 

QUAN- 

TITY 

ITEM 


One Sheets 


22x28 Lobbies (Set of 2) 


Three Sheets 


14 x 36 Inserts 


Six Sheets 


40x60 


llxl 4—Lobbies (Set of 8) 


8x10 Black and White Stills 


NON-RENTAL ITEMS 



Twenty-four Sheets 


Window Cards (Single) 


Slides 




Heralds 




LIST YOUR MATS HERE: 


LIST NOVELTIES OR MISCELLANEOUS ITEMS HERE: 

THEATRE: CITY: STATE: 


FULL CREDIT 
IF RETURNED IN GOOD 
CONDITION 


NOTE: 40x60 not available on this picture. 



Copyright MCMXLI by United Artists Corp., New York, N. Y. 


Printed in U.S.A. 
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JOAN BLONDELL 

ROLAND YOUNG - BILLIE BURKE 
EDDIE (ROCHESTER) ANDERSON 

Patsy KELLY’ Carole LANDIS * Dennis O’KEEFE 
George ZUCCO * Donald MacBRIDE 

Original Screen Play by JONATHAN LATIMER • GORDON DOUGLAS 
Additional Dialogue • PAUL GERARD SMITH 

Directed by ROY DEL RUTH { 

Released thru UNITED ARTISTS 
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BASED ON THE HILARIOUS THORNE SMITH CHARACTERS 


Ad No. 2IE—Five Col. x 183 lines 
(Mat .75; Cut 1.25) 
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BASED ON THE HILARIOUS THORNE SMITH CHARACTERS 


Ad No. 23D—Four Col. x 151 lines 
(Mat .60; Cut 1.00) 











Ad No. 32B—Two Col. x 50 lines 
(Mat .30; Cut .50) 









BASED ON THE HILARIOUS THORNE SMITH CHARACTERS 


TOPPERS BR(K 


WITH A » GLAMOR GHOST!.. 


TOPPER'S a SUPER-SNOOPER 

with a new ectoplasmic play¬ 
mate ... what fun as they make a 
mirthquake out of a mystery ... 
and a madhouse out of a murder! 
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ROLAND YOUNG * BILLIE BURKE 
EDDIE (ROCHESTER) ANDERSON 

Patsy KELLY • Carole LANDIS • Dennis O'KEEFE 
George ZUCCO • Donald MacBRIDE 

Original Screen Play by JONATHAN LATIMER and GORDON DOUGLAS 
Additional Dialogue . PAUL GERARD SMITH 

Directed by ROY DEL RUTH • Released thru united artists 


Ad No. 25C —Three Col. x 142 lines 
(Mat .45; Cut .75) 


Hal Roach presents 
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Directed by ROY DEL RUTH 
Released thru UNITED ARTISTS 















Ad No. 24D—Four Col. x 140 lines 
(Mat .60; Cut 1.00) 
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TOPPERS BACK 

WITH A ^/GLAMOR GHOST! 


TOPPER S a SUPER SNOOPER 

with a new ectoplasmic play¬ 
mate...what fun as they make a 
mirthquake out of a mystery ... 
and a madhouse out of a murder! 
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EDDIE (ROCHESTER) ANDERSON 

Palsy KELLY • Carole LANDIS • Dennis O'KEEFE 
George ZUCCO ■ Donald MarBRIDE 

Directed by ROT DEL RUTH Released thru UNITED ARTISTS 


BASED ON THE HILARIOUS THORNE SMITH CHARACTERS 


Ad No. 29B—Two Col. x 102 lines 
(Mat .30; Cut .50) 



Ad No. 3 IB—Two Col. x 65 lines 
(Mat .30; Cut .50) 








BASED ON THE HILARIOUS THORNE SMITH CHARACTERS 


Ad No. 27C —Three Col. x 100 lines 
(Mat .45; Cut .75) 



TOPPER'S BACK 
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CHILLER-DILLER! 
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Roland YOUNG • Billie BURKE 
Eddie (Rochester) ANDERSON 
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George ZUCCO Donald MacBRIDE 
Directed by ROY DEL RUTH 
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Ad No. 36A —One Col. x 83 lines 
(Mat .15; Cut .25) 


Ad No. 37A —One Col. x 75 lines 
(Mat.15; Cut .25) 
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Ad No. 38A —One Col. x 44 lines 
(Mat .15; Cut .25) 
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